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Enterprises are exposed to multiple types of threats to
confidential company data pertaining to employees,
partners, suppliers, and customers. Despite having
advanced technological systems and policies in place,
human error exposes an organization to attacks from
cyberadversaries. Companies are facing a substantial
threat from social engineering attacks such as phishing,
especially because remote working is on the rise due to the
COVID-19 pandemic. As a result, businesses of all sizes are
realizing the importance of training non-technical
employees to become the first line of defense for their
organizations. The best technological solutions cannot
prevent an attack when employees are not aware of
security best practices. This Frost & Sullivan study on the
global security awareness training (SAT) market examines
the 3 key strategic imperatives that will impact the market;
market growth drivers and restraints are also discussed.
However, the focus of the study is on the growth
opportunities (GOs) that can be mined with the rising trend
of social engineering attacks and the associated threats to
the revenue and the reputation of enterprises. Some of
these GOs include white label partnerships, partnerships
with distributors and resellers, and awareness campaigns
to increase customer education about SAT.
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